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Intro

Welcome to

the Oversonic brand guide.

This document serves as a comprehensive
reference to ensure a consistent and
Impactful representation of our brand

across all to

uchpoints.

By embracing these guidelines, we can
create a cohesive brand experience that

reinforces o

Ur core values, communicates

our innovative spirit effectively and
resonates deeply with our audience.



Oversonic Intro 02

In early 2025, a few new guidelines —
This document updates the previous brand mainly typographic and color-related

U pd ate n Otes guide released in 2023, which formalized — were introduced with a more
the visual identity rules developed in 2022. functional approach.

TALIAN AﬂHP
CULTURE URE
él\l\/llD AN (D,

PATHY EMPAITRY
N ROBOTICS INROBOTICS

Oversonic Blue #18212B 2025 Black #111111




Oversonic

Inter, released in 2017, offers a more
The former typeface, Open Sans (2011), was contemporary and rational design,
designed for natural readability, especially in with straight strokes and controlled

o
C 0 m pa rl so n s long texts — open and airy, with soft, curves, tailored for digital interfaces,
tight spaces, and modular layouts.

human curves.

CQSJG CQSJG

gpcCcal gbcal

Open Sans 2025
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.01 Logo

Primary logo
Secondary logo
Clear space
B/w usage
Misuses
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The official Oversonic logo is
monochromatic, in a shade of green which

S we refer to as Petronas Green in this guide,
rl m a ry Og O placed on a monochromatic black

background.

| OVERSONIC

Petronas Green
on Black
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Black is the predominant color in the
Oversonic corporate identity, and the logo is
presented in this color when placed on a
neutral background.

Secondary logo

| OVERSONIC

Black
on White
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The clear space is the minimum area The modular unit (a) that defines the
surrounding the logo that must remain free clear space is the distance between
C I ea r s a ce of any other graphic elements, text, or the top of the brand name and the
imagery. top of the logo.
ax2a 2ax2a

dXd

| OVERSONIC

aXx2a 2a X 2a



B/w usage

@ OVERSONIC @ | OVERSONIC

BBBBB

OVERSONIC

Co,
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Although they fall within the official color

o palette, color pairings different than the two The Petronas Green on White version
Is u ses versions presented previously are not may be tolerated in small sizes to
allowed for the logo. avoid instances of eye strain.

o\ OVERSONIC

Pertronas Green Black
on White (tolerated) on Petronas Green

o\ | OVERS' JIC O\ | OVERS" AIC

White White
on other colors on Petronas Green
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Primary color palette
Extended color palette

.02 Colors




Oversonic Colors

Primary color palette
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Oversonic's corporate image centers around
two main colors reflecting technology and
innovation: black and white.

Petronas Green should be used
sparingly, serving as an accent to add a
distinct touch to Oversonic’s brand
identity, avoiding aquatic or healthcare

connotations.

Black

Web (HEX): #111111
Digital (RGB): 171717
Print (CMYK): 0,0,0,93
Pantone: 426 C

39%

White

Web (HEX): #FFFFFF
Digital (RGB): 255,255,255
Print (CMYK): 0,0,0,0
Pantone: P 179-1 U

Petronas

Web (HEX): #0ABBB5
Digital (RGB): 10,187,181
Print (CMYK): 95,0,3,27
Pantone: 3262 C
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Colors

Extended color palette
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Cohesive with the corporate colors, an
additional set of accent colors may be

incorporated.

Black

Web (HEX): #111111
Digital (RGB): 171717
Print (CMYK): 0,0,0,93
Pantone: 426 C

Graphite

Web (HEX): #23262A
Digital (RGB): 35,38,42
Print (CMYK): 1710,0,84
Pantone: 433 C

Ice

Web (HEX): #EAEEF5
Digital (RGB): 234,238,245
Print (CMYK): 4,3,0,4
Pantone: 656 C

White

Web (HEX): #FFFFFF
Digital (RGB): 255,255,255
Print (CMYK): 0,0,0,0
Pantone: P 179-1 U

Petronas

Web (HEX): #0ABBB5
Digital (RGB): 10,187,181
Print (CMYK): 95,0,3,27
Pantone: 3262 C

Lime

Web (HEX): #EAFF13
Digital (RGB): 234,255,19
Print (CMYK): 8,0,93,0
Pantone: 388 C

Screen only

Yellow

Web (HEX): #FEFFOO
Digital (RGB): 254,255,0
Print (CMYK): 0,0,100,0
Pantone: 803 C

Print only



One font only
Typography hierarchy
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One font only

Typography
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Inter is a modern, open-source sans-serif
typeface designed in 2017. It features a
clean, geometric structure with carefully
balanced proportions, ensuring optimal
readability in digital interfaces.

Inter is ideal for user interfaces, web
design, and contemporary branding.
Oversonic uses Inter as its sole
typeface across all digital and print
materials.

nter

Light
abcdefghijlkmnopqr
STUVWXYyz
ABCDEFGHIJLKMN
OPQRSTUVWXY/
0123456789
I@#P%"&*

Regular

abcdefghijlkmnopqr
STUVWXYZ
ABCDEFGHIJLKMN
OPQRSTUVWXYZ
0123456789
I@#$%"&*

SemiBold

abcdefghijlkmnopqr
StUVWXYyZz
ABCDEFGHIJLKMN
OPQRSTUVWXYZ
0123456789
I@#$%"&*

Bold

abcdefghijlkmnopqr
stuvwxyz
ABCDEFGHIJLKMN
OPQRSTUVWXYZ
0123456789
|@#S$%"&*
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Typography hierarchy
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The values of font sizes and line spacing
are meant to be proportionate to each
other. The values expressed here are

suitable for printing on an A4 sheet.

Sparingly, the use of italics and bold to
emphasize parts of the text is allowed
only in the body.

HIGHLIGHT

OVERSIZE

PPERCASE
NLY

Font size: 160pt
Line height: 120pt
Letter spacing: -8%
Uppercase only

Heading:
for titles

Subheading: used
for secondary titles

Body text: for longer blocks of
content that convey detailed
information or support the main
message. It should be easy to read,
with appropriate line spacing and
contrast to ensure accessibility
across all devices. Use it for
paragraphs, explanations, or any
informative content that requires
clarity and consistency. Bold and
italic formatting allowed.

Inter Regular
Font size: 64pt
Line height: 72pt

Inter Bold
Font size: 24pt
Line height: 29pt

Inter Regular
Font size: 18pt
Line height: 22pt



Oversonic Copy
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.04 Copy

Highlight oversize

Line and letter spacing
Word and line balance
Recommended usage
Allowed usage
Misuses

On video

On sighage
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Oversonic's Highlight Oversize copy is a a powerful and unique element
distinctive typographic format featuring seamlessly integrated into Oversonic's
— - — robust uppercase letters in Bold. With its brand identity. A striking visual
H Ig h I I g ht ove rSI Ze oversized dimensions and minimal statement, leaving a lasting impression
interline spacing, this style stands out as on the audience.

THE OVERSONIC
FU TURE BRAND
ON COPY

HUMAN FIVELINES
CALE EXAMPLE
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Line and letter spacing
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Tracking and letterspacing are typographic
adjustments that serve a common purpose:
controlling the space between characters in a
text. Tracking is commonly used in graphic

design software like Adobe Photoshop,

InDesign and lllustrator.

Other web-based software like Figma
and CSS (Cascading Style Sheets) for
web design utilize letterspacing.

Tracking or letter spacing

/

Line height

Inter

Bold

Npt

100pt

-75 7 -8%

N pt 7N pt

96t 64 pt 48pt 40pt

32pt

YaNpt

/5pt

/2pt

48pt 36pt 30pt

24pt



Oversonic Copy

Word and line balance

The Highlight Oversize copy is not meant
for long texts or paragraphs.

THE

FU TURE
ON
HUMAN
SCALE

i W

The copy should fit
within 6 lines or less

The copy should contain
1 or 2 words per line

The width of the copy should not
exceed the equivalent of its height
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The Highlight Oversize copy is generally
used in white on a photographic background

Reco m m e n d ed u sa g e or in Oversonic Blue background, strictly

aligned to the left.

AN
INTELLIGENCE
WITH

HEART
INSIDE

White White
on Oversonic Blue on image or video
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The Highlight Oversize, complementarily, can be The suggested color choices for the

used on a blue gradient (usually as a cover for gradient background are #0F74EC as
owe u sa g e slide presentations) or on white (typically on the starting color and #86BAF8 as the
leaflets, brochures, and other printed materials). ending color.

#86BAF8

LA CULTURA
E L'EMPATIA
TALIANA
NELLA
ROBOTICA

#86BAF8 White Black
on blue gradient on White
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Misuses
INTELLIGENr
WITH
AHEART
INSIDE

AN
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The Highlight Oversize copy can be used as Leave a sufficient space to ensure a
an overlay in videos. Ensure to avoid clear view. The copy can enter the
o overlapping the player controls typically video through a quick animation. For
0 n VI d eo located at the bottom of the screen on web- inspiring examples, check out
based or PC players. Oversonic's YouTube channel.

Safe zone

INROBOTICS

&

b W 0w oo Video player zone




Oversonic Copy

On sighage
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The Highlight Oversize, formatted in white
on an black background, is also employed in
our signage. The typographic treatment
ensures visibility and reinforces our brand
identity in various wayfinding

applications.

Examples displayed on this page have
been utilized to identify areas within
our production department.

TESTING
AREA
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.05 Tagline

Robotics for humans
Letter spacing

Log
Log

0 and tagline 1
0 and tagline 2

Clear space

Tag
Mis
Mis

line width
uses 1
uses 2

Cer
Tag
Tag

tered tagline
line alone
line pattern
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This concise tagline holds immense
importance in the brand identity of the

S company. "Robotics for humans" embodies reminder of their dedication to
O Ot I cs 0 r u m a n s Oversonic's focus on human-centric creating technologies that positively
innovation and serves as a powerful impact people's lives.

ROBOTICS FOR HUMANS
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Tracking and letterspacing are typographic
adjustments that serve a common purpose: InDesign and lllustrator.
controlling the space between characters in a Other web-based software like Figma

®
Lette r s pa CI n g text. Tracking is commonly used in graphic and CSS (Cascading Style Sheets) for
design software like Adobe Photoshop, web design utilize letterspacing.

|
Reqgular 000 7 °50%

Tracking or letter spacing Use the uppercase 'O' as a visual reference
to check the character spacing

U N
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The Oversonic logo, in its primary coloration

d of Petronas Green on an Oversonic Blue
og o a n ta g I n e background, is accompanied by the tagline

rendered in white text.

o\ ‘ OVERSONIC

ROBOTICS FOR HUMANS

Petronas Green
on Black
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In its secondary version, with Oversonic
Blue on a neutral background, the tagline

Log O a n d ta g I i n e 2 adopts the same color as the logo, with

monochromatic presentation.

o\ ‘ OVERSONIC

ROBOTICS FOR HUMANS

Black
on White
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According to the logo clear space rules, the
distance between the logo and the tagline is

C I ea r s pa ce equal to twice the distance between the top Please refer to the general logo clear

of the brand name and the top of the logo. space rules outlined on page 6.

‘ OVERSONIC_

23

ROBOTICS FOR HUMANS
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In smaller sizes, a broader and more

Following the logo's clear space rules legible tagline could be beneficial,
and strict left alignment, the width of the while in larger sizes, a narrower tagline

® ®
I a g I I n e WI d t h tagline may vary based on layout and might be more suitable, for instance,
readability needs. on a panel or a wall.

OVERSONIC @ OVERSONIC

@ OVERSONIC @ OVERSONIC @

ROBOTICS FOR HUMANS ROBOTICS FOR HUMANS ROBOTICS FOR HUMANS ROBOTICS FOR HUMANS
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Misuses 1
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@ OVERSEG

ROBOTIC OR HUMANS

OVERSEG

D,

Robotics r humans

@ OVERSEG

HUMANO/ ROBOTS

Use of Petronas Green
for the tagline

Tagline
in lowercase

Different
wording

@ OVERSE

@ OVERSA S
@ OVERSA G

ROBOTICS
FOR HUMA

i
J

Lack of
letter spacing

Tagline width exactly
the same as logo

Tagline spanning
two lines
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Misuses 2

UVERSV # Alignment of the tagline

with the logotype

@ U\IERSr u‘ Infringement of

ROBOT , FOR HUMANS clear space

CD,

ROB . CS FOR HUMANS

U\IERSr 4 Tagline alignment with

the logo’s vertical line

OVERSA ©  sozorics rom wumans  pigine placed
alongside the logo

D,

CD,

ROBO S FOR HUMANS

q JVERSUNIC Right Use of the brandmark
O

alignment @ ROBOTI FOR HUMANS alone next to the tagline

ROBOTIC rOR HUMANS
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Centered tagline
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Centered alignment and placement of the
logo and tagline is permitted only when they
appear in an empty context without other
visual references. For instance in the closing
screen of a video or on a plaque to be

placed at the entrance door. In such
cases, the logo and tagline can be
centered to maintain a clean and
balanced appearance in these
specific applications.

S

ROBOTICS

OVERSONIC

FOR HUMANS
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The tagline is permitted to stand on its own,
even without the logo, creating unique and

o emotionally engaging episodes that However, it is mandatory to adhere to
a g I n e a O n e resonate with the idea of "robotics for its typographic rules as explained in
humans". this guide.

ROBOTICS FOR HUMANS
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Tagline

Oversonic

The tagline pattern is used to fill empty and
wide surfaces. It finds its main application in

packaging and back covers.

ttern

Tagline pa
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.06 Collaterals Posters

Letterhead

Front cover
Information boards
Stand

Gadgets

Digital business card
Badge/Business card
Socilal post cover
Website
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Posters

Collaterals

39

Posters are the medium where the

typographic and brand guidelines outlined in
this manual can find their synthesis. The

highlight oversize elements are given

maximum emphasis, occupying most of the

layout.

The logo and tagline, arranged
according to the guidelines, act as a
sighature and impart the company's
identity to the communication without
being overpowering.
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Letterhead
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The letterhead embodies the robotic
spirit of Oversonic through a strict

modular grid that divides the company

information into functional areas:
company name, address, and contact
details.

This design ensures a cohesive and
professional presentation reflecting
Oversonic's commitment to precision
and innovation and conveying a sense
of efficiency and reliability.

st

-\.-h"'ll_:rl""'\'
T

@ ‘ OVERSONIC

Criersanic Roboticd H

Contacts

*FI036E 1511774
FEOSPR T A ODOCS C0
CPAR RN TS LT

@ ‘ OVERSONIC

Crigrsanic Robaticd H

Contacts

*FI0B6E 1511774
MOS0y
CPAT N TS L
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Front cover

41

The cover pages of the documents maintain

the same institutional style as the This design approach ensures easy
letterhead, incorporating a modular grid that replicability across all company
divides the information into functional areas. documents and technical folders.

o RPOBEE Main features
=219

Facial recognition

Interactive audio and video chat, both in realtime and remaotely

Pick and place of objects

RoBee™ is the first cognitive Maximum towable weight up to 50 kg
humanoid robot designed by

Owersonic to operate in industrial Work mode in coordinated groups (swarming)
manufatcuring and logistics.

Autonomous, safe, truly Connection to enterprise services via AP|
collaborative. Thanks to its AMR -

platform, its technological and Historical memory of events occurred

bimanual manipulation, it integrates

Al platform to make proactive Night surveillance
: decisions and autonomaously
R B E E . ' reconfigure its activity. Replicates Fleet scheduling and monitoring console

both the physical structure and the
capabilities of human beings. Mavigation in AMR or AGV mode

Depth camera

R1G i Speakers
09.05.20: b

Touch display

Microphone Face recognition camera

Depth camera

Mechanical gripper
Humanoid hand Configuration example

Configuration example

Battery slot
Laser scanner safety

Battery slot Laser scanner safety

ROBOTICS FOR HUMANS

Wireless recharger pad
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The informational panels within the
company headquarters are designed with

e consideration for the reader's eye level and displayed on five square panels
n o rm atlo n oa r S the evolving layout of the furniture. In this measuring 200x200 cm, placed in the
example, Oversonic's brand guidelines are production area.

Slamo unazienda Lo faremo o g [ i redi; remo della b We are a softwe o > are constantly  We plan today
di sof

attraverso la
ollaborazione

social {

ove i d e 5 bt ine - : 4 == . ¥ \ 15 and ask! 5 ¥ i D noiogy. m
fianco a fianco. ] i d I | ¥ o y B R side. time and status. ‘ UVERSUNIB

: M

confronti della

tec

ROBOTICS FOR HUMANS
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Exhibition stands should feature the

Oversonic logo in large dimensions to ensure Consideration should be given to the often
visibility even from a distance. However, it is variable layout of furniture and the
advisable to proportionally reduce the tagline legibility of information at visitor eye level.
Sta n d compared to the logo for readability at closer Here the layout of the stand used at the
distances. MECSPE fair in Parma in May 2022.

(Q
:

servinio di

* | LUCIANO ONDER

\ ROBOTICS FOR HUMANS

oversonicrobotics.com
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Fabric prints are preferably monochromatic The shopping bag features Petronas green
for reasons of cost-efficiency, faster on black fabric, with the logo and website.

Ga d g ets production times, and to minimize printing The lanyard displays only the tagline

errors or smudging. "Robotics for humans" in white.
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Branded in line with Oversonic’s visual
identity, the digital business card features a

D i g ita I b u Si n ess ca rd Sgtaci?so.le that allows instant saving of contact

FRANCESCA
MACCIOCCHI
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Collaterals

Badge/Business card
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The same QR code is also featured on the badge
worn by Oversonic team members on site.

This page also displays a model of a paper
business card, currently not in use.

PAOLO DENTI

ROBOTICS FOR HUMANS

VISUAL DESIGNER
3337287650
danilo.raco@oversonicrobotics.com

SRL SOCIETA BENEFIT,
VIA GALEAZZO VIGANO 7
20841 CARATE BRIANZA, MB, ITALY

oversonicrobotics.com




QOversonic Collaterals 47

Oversonic’s social media posts typically feature a
cover that follows the highlight oversize

S Oc i a I p OSt cove r typography format described in the “Copy”

section (page 15).

/OR /OR

CORTOMETRAGGIO 21 OVERSONIC INNOVATIONSMESSE 8% - QL:; Juelom | A HUMANOID

CON L 02—04
DLASSOLOMBARDA 2025 ROEOT PATROCINIO 9
ROBEE INBAVIERA MUSEUM ]JI\W‘V gF OgEgENG bi

OVERSONIC 2025

PROTAONISTA DINGOLFING 2025 THE FESTIVAL

,ﬂly lp f
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o
We SIte The website adheres to the brand’s color and

typography guidelines as outlined in this document.

i v
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Oversonic Robotics Srl Societa Benefit
a I l y O u Via Galeazzo Vigano 7
20841 Carate Brianza, MB, ltaly

info@oversonicrobotics.com
oversonicrootics.com

@ OVERSONIC

ROBOTICS FOR HUMANS



